
Six ways 
hotel experiences 
can delight guests, 
owners and brands alike



Create a flawless, 
distinctive guestroom
Hard-surface flooring is becoming more common as a 
touch of sophistication, making innovations in acoustic 
design even more important.

Atlanta Marriott Marquis



Focus on the 
hotel lobby
No longer simply the grand space you pass 
through, the lobby has become a communal 
gathering area, where people can work, dine, 
eat and socialize.

Ritz Carlton San Francisco



Find new  
approaches to 
food and drink

(no car required)

Many of today’s travelers appreciate a unique 
culinary experience— especially if it’s one that 
doesn’t require getting in a car to find.

Chicago Athletic Association Hotel



Boost 
connectivity
Many hotels are rethinking the lobby 
and other communal space, creat-
ing more multi-functional areas that 
can support lounging, networking or 
headphones-on work.

Swissôtel Merchant Court



Plan now for future 
technology changes
To stay ahead over time, owners and brands must 
build in flexibility and bandwidth into renovation and 
development plans from the earliest stages.

The Little Nell



Make fitness 
more convenient
Fitness is part of daily life, and a newer trend emerging is in-
room fitness offerings, which provides health and fitness equip-
ment and programming in the comfort of the guestroom. 

Westin South Coast Plaza



JLL Project and Development Services is a leader in the development, design, construction and branding of commercial real estate projects for the world’s 
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Record’s 2017 list of Top 100 Construction Management-for-Fee Firms, JLL’s project management team comprises 5,420 project managers across 51 countries 
and is actively managing $35.7 billion under construction.

JLL (NYSE: JLL) is a leading professional services firm that specializes in real estate and investment management. A Fortune 500 company, JLL helps real 
estate owners, occupiers and investors achieve their business ambitions. In 2016, JLL had revenue of $6.8 billion and fee revenue of $5.8 billion and, on 
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$145 billion. At the end of the second quarter of 2017, JLL had nearly 300 corporate offices, operations in over 80 countries and a global workforce of 
nearly 80,000. As of June 30, 2017, LaSalle Investment Management had $57.6 billion of real estate under asset management. JLL is the brand name, and a 
registered trademark, of Jones Lang LaSalle Incorporated. For further information, visit us.jll.com/pds.
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